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A G R I C U L T U R E  P R O D U C E S  A  V I T A L  F O O D  S U P P L Y  
F a r m  o u t p u t  h a s  r i s e n  s t e a d i l y  s i n c e  W o r l d  W a r  I I ,  a n d  
h a s  a l m o s t  d o u b l e d  i n  t h e  p a s t  4 0  y e a r s .  I n  1 9 6 0  f a r m e r s  
n o t  o n l y  p r o v i d e d  m o s t  o f  t h e  f o o d  f o r  o u r  o w n  p e o p l e ,  
b u t  p r o d u c e d  e n o u g h  t o  e x p o r t  1 2  p e r c e n t  o f  a l l  t h e i r  
o u t p u t .  
T h e  v a l u e  t o  t h e  f a r m e r  o f  t h i s  p r o d u c t i o n  h a s  f l u c ­
t u a t e d ,  h o w e v e r ,  b e c a u s e  o f  s h a r p  p r i c e  c h a n g e s .  
I l l i n o i s  f a r m e r s  s e l l  p r o d u c t s  v a l u e d  a t  a b o u t  6  p e r c e n t  
o f  t h e  t o t a l  U .  S .  f a r m  o u t p u t .  T h e y  r a n k  f i r s t  i n  c a s h  
s a l e s  o f  c o r n  a n d  s o y b e a n s  a n d  s e c o n d  i n  s a l e s  o f  m e a t  
a n i m a l s .  
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AMERICANS ARE WELL FED 
Americans rank near the top in total calories and protein 
consumed per person. 
Many of the other industrial nations are not far be­
hind us, but the most highly populated countries, such as 
China, India, and Pakistan, are very low in calories and 
protein. These countries are most in need of improving 
the nutrition of their people. 
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A G R I C U L T U R A L  I N D U S T R I E S  E M P L O Y  l O U T  O F  3  
N e a r l y  4 0  p e r c e n t  o f  t h e  l a b o r  f o r c e  i n  t h e  U n i t e d  S t a t e s  
i s  e m p l o y e d  i n  p r o d u c i n g ,  p r o c e s s i n g ,  o r  d i s t r i b u t i n g  f o o d  
a n d  f i b e r  p r o d u c t s ,  a n d  i n  p r o v i d i n g  t h e  s u p p l i e s  t h a t  
f a r m e r s  n e e d  f o r  p r o d u c t i o n .  
E v e n  t h o u g h  I l l i n o i s  h a s  o n e  o f  t h e  n a t i o n ' s  l a r g e  
m e t r o p o l i t a n  c e n t e r s ,  a b o u t  3 0  p e r c e n t  o f  i t s  l a b o r  f o r c e  
w o r k s  i n  i n d u s t r i e s  r e l a t e d  t o  a g r i c u l t u r e .  I l l i n o i s  r a n k s  
f i r s t  i n  t h e  n u m b e r  e m p l o y e d  i n  t h e s e  i n d u s t r i e s :  f a r m  
m a c h i n e r y ,  p r e p a r e d  m e a t s ,  f l o u r  a n d  m e a l ,  c o n f e c ­
t i o n e r y  p r o d u c t s ,  a n d  s o y b e a n  p r o c e s s i n g .  
E M P L O Y E D  I N  N U M B E R  ( M I L L I O N S )  
F A R M  P R O D U C T I O N  7 . 4  
P R O C E S S I N G  A N D  D I S T R I B U T I O N  1 0 . 0  
S U P P L Y I N G  P R O D U C T I O N  G O O D S  
T O  F A R M E R S  6 . 0  
T O T A L  A G R I C U L T U R A L  E M P L O Y M E N T  2 3 . 4  
T O T A L  C I V I L I A N  E M P L O Y M E N T  6 4 . 0  
2 3 . 4  
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AGRICULTURAL MARKETING: A $65 BILLION JOB 
Agricultural marketing is big business. It includes all 
the services performed on a product from the time it 
leaves the farm until it reaches the consumer. 
Out of nearly $99 billion that consumers spent for 
food and clothing in 1960, about 35 percent went to 
farmers and 65 percent went for marketing services. 
1960 CONSUMER SPENDING FOR fOOl) AND o.OMNG 100 $ 98.8 
VAlUE ADDED BY AGRICUlTURAl. MARKEI1NG INDUSTRY 65 $ 64.8 
FAaM VALUE OF FOOD AND FlIER PRODUCTION 35 $ 34.0 
H O W  M A N Y  M O N T H S  G O V E R N M E N T  S T O C K S  W O U L D  L A S T  
A t  C u r r e n t  R a t e  o f  D o m e s t i c  U s e  
O n l y  a  f e w  c o m m o d i t i e s  m a k e  u p  m o s t  o f  t h e  g o v e r n ­
m e n t - o w n e d  f a r m - c o m m o d i t y  s t o c k p i l e  o f  n e a r l y  $ 7  b i l ­
l i o n .  M o s t  f a r m  p r o d u c t s  a r e  r a t h e r  p e r i s h a b l e ,  a n d  p r i c e  
s u p p o r t s  a n d  s t o r a g e  h a v e  b e e n  l i m i t e d  t o  s t o r a b l e  p r o d ­
u c t s .  W h e a t ,  c o r n ,  a n d  g r a i n  s o r g h u m  m a k e  u p  t h e  b u l k  
o f  c u r r e n t  s t o c k s .  
W e  u s e  o u r  a g r i c u l t u r a l  c o m m o d i t i e s  s o  h e a v i l y  t h a t  i f  
s o m e  d i s a s t e r  s h o u l d  d r a s t i c a l l y  c u t  c u r r e n t  p r o d u c t i o n ,  
t h e  g o v e r n m e n t  s t o c k s  w o u l d  l a s t  o n l y  a  f e w  m o n t h s .  
H O M E · P R E P A R E D  M E A L S :  L E S S  M O N E Y ,  M O R E  T I M E  
M e a l s  f o r  w h i c h  m o s t  o f  t h e  f o o d  i s  p r e p a r e d  a t  h o m e  
m a y  c o s t  l e s s  m o n e y  a t  t h e  g r o c e r y  s t o r e  t h a n  m e a l s  t h a t  
m a k e  m u c h  u s e  o f  r e a d y - p r e p a r e d  f o o d ,  b u t  t h e  h o m e ­
p r e p a r e d  m e a l s  t a k e  m o r e  o f  t h e  h o m e m a k e r ' s  t i m e  t o  
g e t  t h e  f o o d  r e a d y  f o r  t h e  t a b l e .  T h e  s a v i n g  i n  t i m e  i s  
p a r t  o f  t h e  c o s t  o f  r e a d y - p r e p a r e d  f o o d .  
M a r k e t i n g  s e r v i c e s  n o w  t a k e  a  l a r g e r  p a r t  o f  t h e  r e t a i l  
f o o d  d o l l a r  t h a n  i n  p a s t  y e a r s .  C o n s u m e r s  a r e  d e m a n d ­
i n g  a n d  p a y i n g  f o r  m o r e  m a r k e t i n g  s e r v i c e s .  A g r i c u l t u r a l  
m a r k e t i n g  f i r m s  a r e  d o i n g  m o r e  o f  t h e s e  s e r v i c e s  a n d  d o ­
i n g  t h e m  m o r e  e f f i c i e n t l y  t h a n  i n  t h e  p a s t .  
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WHEAT GRAIN CORN TOBACCO BARLEY DRIED 
SORGHUM MILK 
HOME PARTIAllY READY TO 
PREPARED PREPARED SERVE: 
MONEY COST PER DAY.l $4.90 $5.80 $6.7Q 
TIME COST PER DAY: 5.5 HOURS 3.1 HOURS 1.6 HOURS 
FAMILY OF FOIJIl FOR ONE DAY 
N U M B E R  A V E R A G E  
O F  A C R E S  
F A R M S  P E R  F A R M  
1 9 5 9  _ _ _  3 , 7 0 3 , 6 4 2  _ " _ " _ _ 3 0 2  
1 9 5 0  _ _ _ 5 , 3 8 2 , 0 0 0  _ _ _ 2 1 5  
1 9 4 0  _ _ _ ' 6 , 0 9 7 , 0 0 0  _ _ _ 1 7 4  
I : l  
F E W E R  F A R M S :  M O R E  A C R E S  P E R  F A R M  
S i n c e  1 9 4 0 ,  t h e  n u m b e r  o f  f a r m s  i n  t h e  U n i t e d  S t a t e s  
h a s  d r o p p e d  2 . 3  m i l l i o n .  T h e  n u m b e r  o f  a c r e s  p e r  f a r m  
h a s  r i s e n  f r o m  1 7 4  t o  3 0 2 .  I l l i n o i s  h a d  2 1 3 , 0 0 0  f a r m s  i n  
1 9 4 0  b u t  o n l y  1 5 5 , 0 0 0  i n  1 9 5 9 ,  w h i l e  t h e  a v e r a g e  a c r e ­
a g e  r o s e  f r o m  1 4 5  t o  1 9 6 .  T h e  g r e a t e s t  d e c l i n e  i n  f a r m  
n u m b e r s  h a s  b e e n  a m o n g  t h o s e  s e l l i n g  l e s s  t h a n  $ 2 , 5 0 0  
o f  f a r m  p r o d u c t s  a  y e a r .  
T h e  f a m i l y  f a r m  i s  s t i l l  t h e  d o m i n a n t  t y p e  o f  p r o d u c ­
i n g  u n i t .  
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FARM NONFARM POPULATION 
1960 , 9,.] 
1950 [ 17-to 
1940 I 23~ I 
1930 ~ 2S·/. I 
1910 , 35,. 
FARMERS NOW SMALLER PART OF TOTAL POPULATION 
Farm families now make up only 9 percent of the total 
U. S. population. In 1910, one of every three people 
was on the farm; in 1930, the ratio was one in four, in 
1950 it was one in six, and now it is one in eleven. In 
Illinois farm families make up 5 to 6 percent of the total 
population. 
The more rural counties in southern and western Illi­
nois have lost population. Counties in northern and 
central Illinois and those with large cities have gained 
population in recent years. 
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A RAPID RISE IN FARM WORKERS' PRODUCTIVITY 
The productivity per man on the farm has more than
doubled since World War II, while the productivity of
nonfarm workers has risen about two-fifths.
On the average, American farmers spent 51 percent
of their gross income for current farm operating expenses
in 1960, an increase over the 43 percent they spent in
1950. Purchased supplies have become a more important
part of farm production. 
FARM WORKERS NONFARM INDUSTRY 
1960 192 136 
1955 154 122 
1950 116 109 
1947 90 98 
PERCENT OF 1947-49 PRODUCTIVITY PER 
MAN HOUR, NONGOVERNMENT WORKERS 
FARM PRICES DOWN: COSTS UP 
Cost of farming has been rising while the prices received 
by farmers have been sliding. The combination has re­
sulted in a serious cost-price squeeze on many farms. 
On a typical Illinois grain farm, current operating ex­
penses have climbed in the last ten years from 36 percent 
of gross income to 55 percent. 
PRICES RECEIVED 
88 1960 
92 1958 117 
85 1956 111 
91 1954 111 
106 1952 115 
1950 102 
INVESTMENT IN FARMING IS HIGH 
Investment in machinery, livestock, land, and buildings
has risen steadily while the labor employed on farms has
declined. Illinois farms averaged $64,000 in land and
buildings in 1959, compared with $33,000 for the United
States. 
Investment varies considerably in different sections of
the state and by type of farm. Livestock farms, for ex­
ample, have more investment than cash-crop farms.
As payment for capital, family labor, and manage­
ment, record-keeping Illinois farm families on farms of
180 to 260 acres averaged $7,870 a year during the last
ten years. 
THE FARM-NONFARM INCOME GAP 
The income per person on farms is lower than the in­
come per person in the nonfarm population. Both have
risen some in the past ten years, but income per nonfarm
person has risen more than income per farm person.
Part of the difference may be offset by the likelihood
that lower costs in rural areas probably give the dollar
income of farmers more purchasing power than the same
income in urban areas. However, no satisfactory measure
of difference between rural and urban costs of living is
available. 
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TYPE Of FARM 	 FARM AND TOTAL FARM 
FAMILY EARNINGS INVESTMENT 
BEEF FARM (NORTHERN ILLINOIS) 	 $ 8,300 
GRAIN FARM (NORTHERN ILLINOIS) 	 $8,300 
AVERAGE FARM (STATE) 	 $ 7,870 
ILLINOIS AVERAGES FOR 1951 - 59 
INCOME PER PERSON 
1959 
FARM POPULATION 	 NONFARM POPULATION 
$965 	 $ 2,216 
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fARM PRICES DOWN: fOOD PRICES UP 
While prices of farm products have generally declined
during the last ten years, consumer food prices have
risen. Farm prices declined because farmers' abundant
production resulted in a less favorable market; food
prices rose largely because of the greater amount of
marketing services now being performed on food prod­
ucts after they leave the farmer. Yet consumers on the
average spend only about a fifth of their disposable
income for food ­ less than at any other time on record. 
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1960 CONSUMEII PRICES (1947·49 == 100) 
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FOOD PRICES IN LINE WITH MOST ITEMS 
Food prices have risen less than the average of all con­
sumer prices since World War II. Apparel and house­
hold furnishings have risen less than food, but some serv­
ices have risen over twice as fast. 
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C i r c u l a r  8 5 4  
T h i s  c i r c u l a r  w a s  p r e p a r e d  b y  R .  G .  F .  S p i t z e ,  a s s o c i a t e  p r o f e s ­
s o r  o f  a g r i c u l t u r a l  e c o n o m i c s ,  a n d  H .  D  .  G u i t h e r ,  a s s i s t a n t  
e x t e n s i o n  e d i t o r .  
A u g  u s t ,  1 9 6 2
U r b a n a ,  I l l i n o i s  
C o o p e r a t i v e  E x t e n s i o n  W o r k  i n  A g r i c u l t u r e  a n d  H o m e  E c o n o m  i c s :  U n i v e r s i t y  o f  
I l l i n o i s ,  C o l l e g e  o f  A g r i c u l t u r e ,  a n d  t h e  U n i t e d  S t a t e s  D e p a r t m e n t  o f  A g r i c u l t u r e  
c o o p e r a t i n g .  L .  B .  H O W A R D ,  D i r e c t o r .  A c t s  a p p r o v e d  b y  C o n g r e s s  M a y  8  a n d  
J u n e  3 0 ,  1 9 1 4 .  
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